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Destination Osoyoos is the official
Destination Marketing Organization for
Osoyoos, British Columbia. We invite you
to experience Canada’s desert and
warmest welcome!
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About Destination Osoyoos
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Vision

Mission
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Osoyoos will be known as Canada’s most
desirable year-round destination through
our marketing and promotional activities.

Destination Osoyoos is a marketing
organization mandated to increase
visitation and encourage guests to stay
longer and experience more.

sw̓iw̓s Provincial Parksw̓iw̓s Provincial Park
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Summary
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The 2022 Marketing Tactical Plan has been developed through a combination of review of the previous 2021
Marketing Tactical Plan, as well as consultation with the Destination Osoyoos Marketing Committee and
Destination Osoyoos Board. In the fall of 2020, Destination Osoyoos completed the first ever stakeholder
satisfaction survey in order to gauge stakeholder sentiment towards the organization and our marketing initiatives. 

The 2022 plan addresses the identified areas of improvement to build a cohesive relationship with stakeholders,
while expanding stakeholder awareness of organizational activities and increasing the relevancy of Destination
Osoyoos to local tourism businesses. 

The 2022 Marketing Plan focuses largely on building and maintaining partnerships between Destination Osoyoos
and its stakeholders, including local businesses as well as Community partners and DMO’s (such as the Osoyoos
Indian Band and Oliver Tourism), Regional DMO’s (Thompson Okanagan Tourism Association), and our
Provincial DMO (Destination British Columbia). Destination Osoyoos recognizes that by collaborating with
partner organizations and businesses, we are able to support our mandate of increasing visitation in our shoulder
periods by expanding our marketing reach, while building strong partnerships for the years to come. 

The COVID-19 pandemic has changed the landscape of tourism in British Columbia and Destination Osoyoos
had used every resource available to build a marketing plan that meets the needs of stakeholders and the post-
COVID-19 consumer. Destination Osoyoos is optimistic that British Columbia and the rest of Canada will
continue to see the recovery of travel and tourism, and the 2022 plan is based on a “new normal” based on
identified shifts in consumer behaviour. The 2022 Marketing Plan is adaptable to fit potential threats or
challenges to travel and tourism.

Tinhorn Creek VineyardsTinhorn Creek Vineyards



SECONDARY MARKETS

Washington State/Pacific Northwest corridor

Okanagan/Similkameen Valleys (Near-in markets within a 2.5-hour drive)
Vancouver/Lower Mainland and the Fraser Valley
Other BC, including residents of Metro Vancouver in LGBTQ2+ and digital nomad markets seeking
weekend getaways and workcations
Regional markets that include couples and families
Alberta residents seeking activity-based experiences that include outdoor adventure, wine and culinary
Residents of Western provinces seeking refuge in shoulder the season for week-long and month-long
stays

PRIMARY MARKETS01

TARGET SECTORS03
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Target Markets
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Okanagan/Similkameen Valleys (Near-in markets within a 2.5-hour drive)
Vancouver/Lower Mainland and the Fraser Valley
Other BC, including residents of Metro Vancouver in LGBTQ2+ and digital nomad markets seeking
weekend getaways and workcations
Regional markets that include couples and families
Alberta residents seeking activity-based experiences that include outdoor adventure, wine and culinary
Residents of Western provinces seeking refuge in shoulder the season for week-long and month-long
stays

Osoyoos LakeOsoyoos Lake
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Leisure

Global TV (TV, DIGITAL)
Multifaceted campaigns promoting spring, fall, and
winter through television spots, contesting, community
calendar, and paid and unpaid social media support.
Campaigns will run through Global TV’s network in BC
and Alberta.

Castanet (DIGITAL)
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The leisure market, primarily from within BC, will be the focus in 2022, as leisure
travellers are a high yield market. DO's mandate is to increase shoulder season
tourism and recognizing the importance of overnight visitors and day-trippers

alike, the 2022 plan takes a focused approach on regional marketing to encourage
overnight and day trips from near drive markets. Destination Osoyoos will

continue to partner with the “South Okanagan Tourism Alliance” to market the
South Okanagan into 2022. Additionally, Destination Osoyoos aims to continue

the Crowsnest Scenic 3 co-operative marketing initiative, which focuses on
connecting communities along Highway 3. Both marketing initiatives are solely
focused on attracting the leisure market and promoting Osoyoos while aligning

target markets of Destination Osoyoos.

Backroads Map Book (PRINT, DIGITAL)
A guidebook that supports adventure tourism with
maps and information on routes, parks, trails,
waterways, and roads in the Thompson Okanagan.

Seasonal campaigns that include digital ads, contesting,
news coverage, and social media, intended to promote
packages to increase visitation in the shoulder season.

Postmedia (DIGITAL, PRINT)
Sponsored digital articles in key outlets for BC
(Vancouver Sun/Province) and Alberta (Calgary Herald)
to promote weekly winter stays. Includes Facebook
remarketing campaign and print advertising.

destinationosoyoos.com

Bell Media (TELEVISION, DIGITAL)
Targeted digital display ad campaigns (for spring, fall,
and winter) through Bell Media’s mobile network which
includes advanced targeting based on interest and
physical location targets. Includes CTV Calgary
campaign.

Anarchist MountainAnarchist Mountain

Casa Del Mila Oro ResortCasa Del Mila Oro Resort



Since 2016, DO has invested in partnership marketing with
accommodators and Baldy Ski Resort to promote ski packages to

Osoyoos. Baldy Resort has restructured, and management is keen to
maintain the momentum of past years and continue to promote Ski and

Stay packages by taking advantage of their reciprocal partnerships with Mt.
Washington, Manning Park, Seymour, Apex and Silver Star. The 2022 plan
will incorporate ski into leisure, outdoor adventure, and wine/culinary travel

in order to entice visitors to come to Osoyoos during the winter for a
variety of experiences.

Winter/Ski
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Global TV (TV, DIGITAL)
Multifaceted campaigns promoting spring, fall, and winter
through television spots, contesting, community calendar, and
paid and unpaid social media support. Campaigns will run
through Global TV’s network in BC and Alberta.

Backroads Map Book (PRINT, DIGITAL)
A guidebook that supports adventure tourism with maps and
information on routes, parks, trails, waterways, and roads in
the Thompson Okanagan.

Castanet (DIGITAL)
Seasonal campaigns that include digital ads, contesting, news
coverage, and social media, intended to promote packages to
increase visitation in the shoulder season.

Postmedia (DIGITAL, PRINT)
Sponsored digital articles in key outlets for BC (Vancouver
Sun/Province) and Alberta (Calgary Herald) to promote weekly
winter stays. Includes Facebook remarketing campaign and print
advertising.

Bell Media (TELEVISION, DIGITAL)
Targeted digital display ad campaigns (for spring, fall, and
winter) through Bell Media’s mobile network which includes
advanced targeting based on interest and physical location
targets. Includes CTV Calgary campaign.

Winter Activity Brochure (DIGITAL, PRINT)
Print/Digital brochure featuring winter activities and
events for snowbirds and winter leisure travelers. 

Baldy Mountain ResortBaldy Mountain Resort



With border restrictions easing, Destination Osoyoos may see a reduction in
demand from the snowbird market for the 2022-2023 winter season.
However, Osoyoos remains attractive to Snowbirds seeking affordable

accommodations and a milder winter climate within Canada. Accommodators
rely heavily on this market to stay open year-round and maintain a healthy
employee base. Since 2018, DO has successfully modified the strategy to

reflect the trends of the consumer and meet the needs of the stakeholder. The
2022 Snowbird Strategy considers the need to promote shorter winter stays

(1-3 weeks) to a new demographic (younger Snowbirds and remote office
workers). In 2022, Destination Osoyoos will implement quarterly

brainstorming sessions with stakeholders in order to get input on initiatives,
including snowbird campaigns.

Snowbirds
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The Senior Paper (PRINT)
1/3-page print ad for September, October, November
editions in a popular seniors’ newspaper distributed in BC,
Alberta, and Saskatchewan.

AB Weekly Newspapers (PRINT)
Classified advertisements in Alberta Weekly
newspapers.

Western Producer (DIGITAL)
A digital campaign across Farm Media’s advertising
network using contextual keywords and location-based
targeting.

Postmedia (DIGITAL, PRINT)
Sponsored digital articles in key outlets for BC
(Vancouver Sun/Province) and Alberta (Calgary Herald)
to promote weekly winter stays. Includes Facebook
remarketing campaign and print advertising.

Winter Activity Brochure (DIGITAL, PRINT)
Print/Digital brochure featuring winter activities and
events for snowbirds and winter leisure travelers. 

sw̓iw̓s Provincial Parksw̓iw̓s Provincial Park

Tinhorn Creek VineyardsTinhorn Creek Vineyards



Social Media Advertising (DIGITAL)
Social media advertising to promote shoulder season
camping and RV getaways for spring and fall. 

Backroads Map Book (PRINT, DIGITAL)
A guidebook that supports adventure tourism with
maps and information on routes, parks, trails,
waterways, and roads in the Thompson Okanagan.

While Osoyoos is recognized as an RV/camping
destination and is one of the few resort destinations in

BC that still offers camping as an accommodation option,
our destination continues to see reduced capacity in

campground availability. DO will continue to market early
spring and late fall camping through leisure campaigns as

well as through social media and Google search
advertising.

Camping/RV
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Google Advertising (8DIGITAL)
Google search and display advertising to drive traffic
to camping and RV content and listings on
destinationosoyoos.com for spring and fall.

sw̓iw̓s Provincial Parksw̓iw̓s Provincial Park
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Osoyoos boasts several outdoor recreational opportunities that can be
promoted into the shoulder seasons (Spring/Fall/Winter) and the 2022
plan will attract this active traveler through highly targeted social media

campaigns, regional promotions of the Visit South Okanagan and
Crowsnest Scenic 3 co-op initiatives. Golf and other outdoor adventures

will continue to be popular as travellers continue to seek wide open
spaces and less crowds. Golf, ski, hiking, and cycling can boost shoulder

season visitation and provide necessary marketing support to sectors that
have often been overlooked.

Outdoor
Adventure
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BC Golf (DIGITAL)
A dedicated e-blast to over 20,000 subscribers
that have opted into BC Golf’s newsletter.

Backroads Map Book (PRINT, DIGITAL)
A guidebook that supports adventure tourism with
maps and information on routes, parks, trails,
waterways, and roads in the Thompson Okanagan.

Castanet (DIGITAL)
Seasonal campaigns that include digital ads, contesting,
news coverage, and social media, intended to promote
packages to increase visitation in the shoulder season.

Postmedia (DIGITAL, PRINT)
Sponsored digital articles in key outlets for BC
(Vancouver Sun/Province) and Alberta (Calgary Herald)
to promote weekly winter stays. Includes Facebook
remarketing campaign and print advertising.

destinationosoyoos.com

Fishing on Osoyoos LakeFishing on Osoyoos Lake

Osoyoos Golf ClubOsoyoos Golf Club



Culinary tourism continues to be a growing sector and "foodies" are passionate
about travel that fulfills their desire to wine, dine, learn, and explore local foods and
agricultural regions. The Okanagan Valley is recognized as a world class wine region

and Osoyoos has created a "foodie" following through the successful support of
many culinary events. Osoyoos is a mecca for 'Farm to Fork' experiences and DO

plans to capitalize on the existing reputation and strong partnerships with the
Oliver-Osoyoos Winery Association and Similkameen Winegrowers Associations

to build campaigns that will attract this high yield traveler. The creation of co-
operative community partnerships with DBC, Visit South Okanagan, and the HWY

3 communities will also facilitate the building of this market sector in our region.

Wine and
Culinary
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Wine Trails (DIGITAL, PRINT)
Ad and editorial in a print and digital guide for Okanagan
wineries that promotes touring options and suggested
itineraries. DO also receives paid social media and
display advertising through the Black Press network.

Castanet (DIGITAL)
Seasonal campaigns that include digital ads, contesting,
news coverage, and social media, intended to promote
packages to increase visitation in the shoulder season.

Bell Media (TELEVISION, DIGITAL)
Targeted digital display ad campaigns (for spring, fall,
and winter) through Bell Media’s mobile network which
includes advanced targeting based on interest and
physical location targets. Includes CTV Calgary
campaign.

destinationosoyoos.com

Global TV (TV, DIGITAL)
Multifaceted campaigns promoting spring, fall, and
winter through television spots, contesting, community
calendar, and paid and unpaid social media support.
Campaigns will run through Global TV’s network in BC
and Alberta.

The Patio Restaurant at Nk'Mip CellarsThe Patio Restaurant at Nk'Mip Cellars

JoJo's CafeJoJo's Cafe



While Osoyoos has limited conference facilities, the community is well
suited to attract small and midsized meetings, corporate retreats, and
incentive groups which will have a strong rebound for 2022. Area 27,

wineries, special events, first class accommodation and golf are
important in attracting corporate groups. In 2022, DO will work directly

with venues to develop programming to support through key outlets.
Success in this market will greatly benefit the community in shoulder
seasons and impact golf, wineries, and outdoor adventure operators.

Meeting and
Incentive
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Cantrav (DIGITAL, PARTNERSHIPS)
Work with Cantrav, a Destination Management Company
(DMC)for Corporate Incentive Travel, to promote
Osoyoos as a destination for small to mid-sized
meetings and incentive travel.

CVENT (DIGITAL)
Web-based software for meeting site selection,
online event registration, and event management.

Social Media (DIGITAL)
Social media advertising to promote shoulder season
meeting and incentive travel, including the promotion of
meeting spaces and venues in Osoyoos.

destinationosoyoos.com

Area 27 Driving AcademyArea 27 Driving Academy

Nk'Mip Desert Cultural Centre PithouseNk'Mip Desert Cultural Centre Pithouse



COVID-19 has created a new wedding trend of micro weddings and
elopements. DO will continue to update and refresh existing wedding

pages on the website to include unique venues, accommodation
updates and include those venues and planners that offer elopement

and other packages specific to these new wedding trends. DO will
launch digital campaigns through social media and Google search and
display to drive viewers to the website. DO will continue to work with

stakeholders to ensure the site is current and inquiries generated
from the website are handled efficiently.

Weddings
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Social Media (DIGITAL)
Social media advertising to promote shoulder season
weddings, elopements, and honeymoons/romantic
getaways for spring and fall. 

Google Ads (DIGITAL)
Google search and display advertising to drive traffic to
wedding pages and venues on destinationosoyoos.com
for spring and fall. 

destinationosoyoos.com



As major festivals and events continue to return in 2022, DO will
continue to promote and support events and facilitators with
marketing and public relations. As events are key to building

shoulder season business in Osoyoos, DO will support both new
and existing events with amplification through our channels. DO
will also work directly with festival and event organizers to ensure
that they are taking advantage of regional, provincial, and federal

grant funding opportunities available.

Festivals and
Events
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Global TV (TV, DIGITAL)
Multifaceted campaigns promoting spring, fall, and
winter through television spots, contesting, community
calendar, and paid and unpaid social media support.
Campaigns will run through Global TV’s network in BC
and Alberta.

Castanet (DIGITAL)
Seasonal campaigns that include digital ads, contesting,
news coverage, and social media, intended to promote
packages to increase visitation in the shoulder season.

destinationosoyoos.com

Wine Trails (DIGITAL, PRINT)
Ad and editorial in a print and digital guide for Okanagan
wineries that promotes touring options and suggested
seasonal itineraries. DO also receives paid social media
and display advertising through the Black Press network.

Osoyoos Dragon Boat Flag RaceOsoyoos Dragon Boat Flag Race

Osoyoos Christmas Lite UpOsoyoos Christmas Lite Up  



All Sectors
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Paid and unpaid social media advertising.
SOCIAL MEDIA

Display and remarketing advertisements through Google's ad network.
GOOGLE DISPLAY ADS

Targeted search advertising to encourage visitation to specific content on destinationosoyoos.com.
GOOGLE SEARCH ADS

Hosting of qualified media that can generate stories that showcase the key messages of DO’s
marketing plan. Seasonal press releases to promote events and new happenings in Osoyoos.

PUBLIC RELATIONS

CrowdRiff Data Asset Management to house and collect media for social media, advertising, and web
as well as funds for new asset development including professional photography and video. 

DIGITAL ASSET DEVELOPMENT

Key research including STR reports, Environics, and surveys to make data driven marketing decisions. 
RESEARCH AND DEVELOPMENT

destinationosoyoos.com

In addition to the key advertising tactics outlined above, all sectors are
supported by the following initiatives.

The official mobile app and digital visitor's guide for Osoyoos. 
DESTINATION OSOYOOS MOBILE APP

Osoyoos LakeOsoyoos Lake  



CROWSNEST SCENIC 3VISIT SOUTH OKANAGAN

Co-operative
Initiatives
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A co-operative marketing campaign between
Destination Osoyoos, Similkameen Independent

Winegrowers, Boundary Country, and Similkameen
Valley Planning Society to promote tourism

product along Highway 3. 

A signature winter event marketed
by Destination Osoyoos and
developed by local partner

organizations (Oliver Tourism
Association, Osoyoos Indian Band).

MOUNTAIN BIKING BCBC BIRD TRAIL
Mountain Biking BC is a co-
operative campaign under

Destination BC to feature BC’s
mountain biking destinations

and experiences.

A co-operative campaign
funded by Destination BC to

build and promote birding trails
and suggested itineraries. 

FALL/WINTER EVENT

A co-operative marketing campaign between
the communities of Osoyoos, Oliver, OK Falls,

Kaleden, Penticton, Naramata, Summerland, and
Peachland continued to promote tourism

product along 97 South.

Vaseux LakeVaseux Lake



Membership for the BC Hotel
Association to stay informed of
provincial trends, updates, and

opportunities for the
accommodation sector. 

DESTINATION BC (DBC)

Work with TOTA to collaborate on
marketing initiatives within the

region and participate in regionally
based programs.

THOMPSON OKANAGAN
TOURISM ASSOCIATION (TOTA)

Partnerships
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Work with Destination BC to
collaborate on marketing

initiatives and participate in
provincial programs.

 

INDIGENOUS TOURISM
ASSOCIATION OF CANADA (ITAC)

Membership in Indigenous Tourism
BC (ITBC) to stay informed of

Provincial trends and opportunities
in the Indigenous tourism market.

TOURISM INDUSTRY
ASSOCIATION OF BC (TIABC)

Membership for the Tourism
Industry Association of British
Columbia to stay informed of

provincial trends and opportunities.

INDIGENOUS TOURISM
ASSOCIATION OF BC (ITBC)

Membership in Indigenous Tourism
Association of Canada (ITAC) to
stay informed of National trends

and opportunities in the Indigenous
tourism market.

BRITISH COLUMBIA HOTEL
ASSOCIATION (BCHA)

Membership in the South Okanagan
Chamber of Commerce.

SOUTH OKANAGAN CHAMBER
Corporate membership at the

Osoyoos Desert Centre,

OSOYOOS DESERT CENTRE

Anarchist Mountain LookoutAnarchist Mountain Lookout



Address
9912 BC - 3, OSOYOOS, BC, V0H 1V2

Telephone
250-495-5070

Website
destinationosoyoos.com 

2022 Marketing Plan destinationosoyoos.com

https://www.instagram.com/osoyoosbc/
https://twitter.com/osoyoosbc
https://www.facebook.com/DestinationOsoyoos/
https://www.tiktok.com/@osoyoosbc
https://www.pinterest.ca/osoyoosbc/

